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You want campaigns that are  
memorable and results that last. 
That’s what we do.

About EVR

Clients expect agencies to give them an 
advantage in the market. EVR produces 
campaigns that get you noticed with results that 
are measurable to the end of the sales cycle.

Our deep experience in brand communications and 
our culture of accountability empower us to deliver 
insightful and creative marketing solutions.

We’re an integrated marketing agency with 
a noted flair for creativity and a firm grasp of 
metrics. This allows us to build campaigns that 
position you to stand out in the marketplace and 
produce measurable results. 

The emergence of advanced technology and 
digital marketing has created an intersection of 
data, technology and design. We know how to 
navigate the new landscape. We also understand 
that there’s an urgent need for the return of the 
informed marketing generalist who is able to 
synthesize the whole picture and orchestrate  
the right solutions, unencumbered by the chains  
of hyper-specialization.

EVR is the agency partner for businesses looking 
to build brand equity and generate more revenue 
from their marketing efforts. We consistently and 
reliably deliver the ideal combination of strategic 
thinking, creativity and accountability, giving you 
the confidence that your brand will be elevated  
and your business will reach optimal success. 

We call it Informed Ingenuity.

EVR Specialties
HEALTHCARE MARKETING 
Relationships are everything. That’s what 
makes our approach to healthcare marketing so 
successful. You need an agency you can trust to 
deliver the services you want, but it’s more than 
that. You need a partner you can count on. We get 
that. We work with hospitals, multi-hospital health 
systems, providers and senior living communities 
to deliver effective marketing solutions.

NEW HAMPSHIRE 
New Hampshire may be famous for holding the 
first-in-the-nation presidential primary, but we 
know our state has so much more to offer. Every 
day, we connect people with the businesses 
that make this state great. We understand the 
uniqueness of our state and have a firm grasp of 
the different regions and the people who live here. 
From our media services to content marketing, we 
know how to tailor strategies that resonate here.

EVR MEDIA GROUP 
Media planning is a beast. We tame it. We deliver 
the fundamentals of analysis, planning, budgeting 
and forecasting. But we don’t just deliver analytics 
in our reporting back to you—we dive into the 
numbers and think. We make observations, 
discover insights and develop recommendations 
that lead to more successful results. We believe 
in the balance of art and science, and that belief 
serves us well in today’s media world. Our creative 
approaches and analytical insights make us 
thought leaders and trailblazers.



 

Located in the  
historic millyard district 

of Manchester, NH

EVR Services
Relationships are everything. 

You need an agency you can trust to deliver the 
services you want, but it’s more than that. You need 
a partner you can count on to help you grow and 
succeed. We get that.

Our services include:
BRAND COMMUNICATIONS, STRATEGY  
AND PLANNING
 • Research
 • Brand strategy development
 • Marketing communications planning
 • Campaign development and management
 • Media planning and placement
 • Measurement and analysis

CREATIVE SERVICES
 • Creative concept and design
 • Copywriting
 • TV/video production
 • Print production
 • Out of home

EVR MEDIA SERVICES
 • Media research, strategy and planning
 • Traditional media — TV, radio, print, OOH
 •  Digital media — programmatic, PPC, search engine 

optimization (SEO), social media, email
 • Media placement and monitoring
 • Trafficking
 • Measurement, analysis and optimization
 • Affidavits and reconciliation

WEBSITE AND MOBILE DEVELOPMENT
 • Custom user interaction design and UX prototyping
 • Mobile app design and development
 • Landing page development and A/B testing
 •  Digital e-commerce storefronts, intranet sites  

and customer portals
 •  Content management integration, including 

WordPress, Drupal, Sitecore and more
 •  W3C-certified, custom HTML5, CSS3, PHP, .NET, 

JavaScript and MySQL 
 •  Integrated pre-launch SEO and app store 

optimization (ASO) services

CONTENT MARKETING
 • Content development
 • Public relations
 • Social media

EVR has helped us develop 

a brand that truly reflects 

our core values and 

desired positioning in the 

marketplace. They are 

thorough in their research, 

thoughtful in their strategy 

and skillful in campaign 

planning and measurement. 

Their creative work captures 

the true brand essence of  

our hospital and cuts through 

the clutter. I consider EVR  

to be one of CMC’s most 

valued partners.

Alex Walker
Executive Vice President  
and Chief Operating Officer 
Catholic Medical Center, Manchester, NH



The “Heart” concept speaks to CMC’s core values 
and provides a clear and consistent direction for 
campaign communications. It embodies the CMC 
legacy brand attributes of caring and compassion 
and supports more aspirational attributes, such as 
surgical excellence, quality of care and innovation. 
Ideally suited to the CMC brand, it offers three 
creative messaging angles: essential, emotive and 
cardiac care.

     At the heart of every day.    

866.879.0619   CountOnCMC.org 

MANCHESTER     BERLIN     COLEBROOK     DERRY     LANCASTER     NASHUA     PETERBOROUGH     PLYMOUTH     WOLFEBORO

When you want the best in heart and vascular care, choose a center with extensive 
experience in leading-edge procedures and outstanding patient care. Our numbers 
tell the story. We treat thousands of patients each year with compassionate care 
and recognized expertise. Excellence you can count on.

1st

At the heart of health, 
numbers count.

First in New England to use 
state-of-the-art cardiovascular 
technologies including the 
WATCHMAN™ LAAC Device 
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New brand 
mark with 
four cubes 
keeps a visual 
connection to 
current logo of 
one dominant 
cube

Logo is a hybrid 
of traditional and 
contemporary 
letterform design

Logo contains old style 
characteristics such as a 
subtle curved serif tail

A heightened stem with a 
rounded point conveys a 
softer feeling

A softer curved 
element balances 
the crisp angles 
of the cubes and 
makes the mark 
more distinguished

Exisiting brand color (eggplant) steps away from feeling old fashioned 
to a contemporary look with two new complimentary colors introduced

Negative space between the four 
cubes create a subtle cross

CATHOLIC MEDICAL CENTER 
EVR led a comprehensive brand strategy 
revitalization for CMC, including brand values, 
competitive positioning, logo re-design, verbal 
messaging and tactical plans for service lines such 
as the New England Heart and Vascular Institute, 
Primary Care and Urgent Care. 

PROJECT SPOTLIGHT:
Brand Development 

COMMUNITY COLLEGE SYSTEM 
OF NEW HAMPSHIRE 
Among the goals and objectives for EVR’s campaign 
to promote NH’s Community Colleges were 
increasing and elevating brand awareness, promoting 
the commonalities of the individual colleges, 
boosting new enrollment and measuring the results. 
The campaign was designed to engage traditional 
student prospects aged 16 to 20.

EVR developed an award-winning campaign that 
reached the targeted age group through multiple 
platforms, including traditional and digital efforts. 
Social media channels such as Facebook, Instagram 
and Twitter were key drivers for introducing the 
target audience to the newly-launched website 
used as the campaign call-to-action. System-wide 
enrollment of new students increased by over 9% in 
a one-year period. 

PROJECT SPOTLIGHT: 
Digital Campaign

college 
without the debt?

 it’s possible!
 yes,

click to find out how!!

new hampshire community colleges

Check out these success 

stories and more at: 

COLLEGEinthe603.com

connecting

engaging
inspiring

PATHWAYS
to Success

N E W  H A M P S H I R E  C O M M U N I T Y  C O L L E G E S

Andrea Kabala, Liberal Arts ‘14 
Finding the perfect path from community 

college to a master’s program at UNH

James Marino, Criminal Justice ‘97
From community college to novelist,  
radio host and intelligence analyst

New Hampshire Community Colleges   Berlin, Claremont, Concord, Keene, Laconia, Lebanon, Littleton, Manchester, Nashua, Portsmouth, Rochester

Brian Dobson, American Studies ‘11 
Community college helps groom veteran  
to be elected to House of Representatives
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BELLWETHER 
EVR’s full-service capabilities were employed for 
ongoing brand communication projects, including 
brand awareness and the promotion of select 
products and services. Key goals were to reinforce a 
newly adopted brand theme and increase business 
volume in important revenue areas. 

The centerpiece of the campaign was a series of 
television ads, “Where Easy Adds Up,” supporting 
general brand, auto loans and home mortgages. 
The campaign also included billboards, print ads, 
display advertising, digital radio, direct mail and 
public relations. Brand awareness rose 22% in 
an 18-month period and mortgage applications 
reached capacity levels.

PROJECT SPOTLIGHT: 
Brand Communications

Purchase? 
    Refinance?

Ask Us 
How! 

It’s easy at Bellwether

We’ll make the home loan process 
simple and fast! Whether you’re 
upsizing, downsizing, or buying 
your first home.

Where Easy Adds Up.TM

*Terms and conditions apply. Credit and collateral are subject to approval. Payment example: a 15-year fixed rate loan for a $250,000 home, with 20% down, requires a $200,000 loan. A loan amount of $200,000 financed at 3.189% APR (Annual Percentage Rate) with zero points, for 15 years would result in 180 monthly payments of $1,393.22. Payment example assumes a 20% down 
payment to meet maximum 80% financing, and includes principal and interest but does not include taxes, property insurance, and flood and mortgage insurance (if applicable). Your actual monthly payment amount may be higher. An escrow account may be required. Your APR will vary based on your final loan amount and finance charges. The interest rate, annual percentage rates 
(APRs), and points are as of 3/9/15 and are subject to change without notice.  Federally Insured by the NCUA.

Your savings federally insured to at least $250,000

and backed by the full faith and credit of the United States Government

You might even be tempted to crack a grin yourself.
Looking for a solid investment with short-term flexibility? Earn 0.80% APY* on a  
13 month certificate or IRA certificate. Smile with the confidence that your money is  
federally insured to at least $250,000 by the NCUA in a certificate offered by a credit 
union rated “Five-Stars” for 18 consecutive years.** Bellwether—Where Easy Adds Up.

Available for a limited time only, so act quickly. Open your certificate today!

Give your money 
something to  
smile about.

For more information on this great rate  
call or visit a Bellwether branch!

1(866) 996-9828
BCCU.org

APY*

13 Month Certificate

LIMITED TIME OFFER

*Advertised Annual Percentage Yield (APY) includes a .20% bonus for having a BCCU Platinum Loyalty Rewards Checking account. Certificates without a BCCU checking account would 
be eligible for a dividend rate .20% less than advertised. $500 minimum required to open certificate and obtain stated APY. Penalty for early withdrawal. Federally insured to at least 
$250,000 by the NCUA. APY as of 5/13/2013 and subject to change at any time.

**Rating by Bauer Financial, Inc. (bauerfinancial.com), the nation’s leading independent financial institution rating firm. 

 0.80%

KALWALL 
The objective for our work was the promotion of the 
Kalwall brand through a new website platform and 
channels that effectively reached the niche target 
markets of architects and builders on a national 
basis. Once the new website was launched, channels 
selected offered the ability to reach the desired 
audience with precision, including national trade 
publications, targeted public relations, content 
marketing and pay-per-click. 

The new website, which represented the opportunity to 
reveal the new brand identity recently adopted, became 
the cornerstone and springboard for the campaign. 
Site development goals included effective use of high-
impact photos, engagement through relevant and 
searchable content and an advanced UX. The full-frame 
home page design that was adopted provided visual 
appeal, intuitive site navigation, major section call-out 
and, ultimately, distinctive brand differentiation.

PROJECT SPOTLIGHT: 
Website Development
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